
   
  

 
 
 

 

Commissioning an Aboriginal and/or Torres Strait Islander 
artist 
Brief for RFQ process 

1. Project Overview 

Objective 

To work with a NSW-based Aboriginal and/or Torres Strait Islander artist to commission an 
exclusive piece of digital art that aligns with Carers NSW core values and organisational goals 
– including being a leading carer* organisation in which carers have confidence and feel 
recognised, supported and included – and that reflects caring in Aboriginal and Torres Strait 
Islander communities. We are looking for artwork that is able to be broken down into layered 
elements and that can be used on printed resources, digital resources, social media 
templates and website content. 

*A carer is anyone who supports a family member or friend living with a disability, health 
condition, mental illness or who is older or ageing. For many Aboriginal and Torres Strait 
Islander people, this can include supporting extended family and kin like aunties, uncles, 
cousins, Elders and others in the community, as well as caring for Country. 

How does this design fit in with the overall marketing strategy?  

We hope that this artwork will be simple and identifiable, and will align with our existing 
organisational branding and style guide. It will be our foundational design for branding 
statewide-focused resources and outputs targeting carers from Aboriginal and/or Torres Strait 
Islander communities, as well as other appropriate stakeholders. 

About Carers NSW 

Carers NSW is the peak, non-government organisation for all carers in NSW, part of the 
National Carer Network and a member of Carers Australia. 

Carers NSW leads and advocates for carer specific and carer inclusive policy making, 
research, education and service delivery. Our focus is on improving the lives of carers, 
regardless of their age, location, life-stage or circumstances. This includes those caring for 
individuals with support needs relating to ageing, disability, health and mental illness. 

W: www.carersnsw.org.au 
E: contact@carersnsw.org.au.  
Ph: 02 9280 4744  

2. Key Message 

What is the main message or takeaway? 

Carers NSW recognises and celebrates Aboriginal and Torres Strait Islander carers in NSW, 
respecting the culture, values and stories of Aboriginal and Torres Strait Islander carers, 
communities and stakeholders who engage with our organisation.  

http://www.carersnsw.org.au/
mailto:contact@carersnsw.org.au


  

 

What is the format? 

Digital artwork, with corresponding assets and elements that can be pulled out of the full 
artwork for separate use, with artist guidance. 

What is the style and/or tone? 

We are looking for artwork and related design elements that align with our existing 
organisational look and feel, including using the existing colour palette with complementary 
colours. Tonally, the artwork should have a focus on highlighting stories and experiences, 
empowering carers and celebrating Aboriginal and Torres Strait Islander carers’ roles in the 
community that is strengths-based. 

3. Target Audience 

Who is the audience? 

• Aboriginal and/or Torres Strait Islander carers of all ages living in NSW. 

• Aboriginal Community Controlled Organisations and other service providers who work 
with Aboriginal and/or Torres Strait Islander communities in NSW. 

• All service providers who work with carers in NSW and who would like to support 
improved engagement with and recognition of Aboriginal and/or Torres Strait Islander 
carers in their programs or services. 

How should the audience feel or respond? 

It is our hope that Aboriginal and/or Torres Strait Islander audiences feel seen, valued, 
culturally safe, and connected to the design piece, and in turn will engage with the resource 
and will want to explore its content. 

Does audience accessibility of images and text need to be considered? 

It is important to Carers NSW that resources are inclusive and accessible for a wide 
audience. We are seeking an accessible piece of digital art through this process where 
relevant, and it will then be the responsibility of the Carers NSW staff member developing 
resources and applying the commissioned artwork and corresponding assets and elements to 
ensure the resource is accessible. 

4. Branding 

Brand guidelines 

Carers NSW style guide to be provided at a later date. 

5. Deliverables 

Design files required 

To be discussed with artist but we are seeking high-resolution files suitable for both print and 
digital use, supplied as SVG with additional PNG and JPEG versions (transparent 
background, 300 dpi, CMYK for print and RGB for digital). Master vector files (AI or EPS) 
should also be included for future use. 

 



  

 

File specifications 

Individual assets and elements to be able to be brought into platforms such as Microsoft 
Office suite and Canva for resource development. 

Artwork, elements and assets to be exclusive to Carers NSW and able to be used in 
perpetuity. Carers NSW to work in collaboration with the artist to develop clear guidance and 
specifications for staff on how to use assets in resource development. 

6. Timeline and Schedule 

Project start date 

25 August 2025 

Key milestones/deadlines 

• 8-26 September 2025: Applications open 

• 2 October 2025: Artist confirmed and notified 

• 6-8 October 2025: First meeting with artist 

• 9-24 October 2025: Development stage 

Initial concepts due 

24 October 2025 

Final design delivery 

7 November 2025 

7. Edit Rounds 

Number of edit rounds requested 

Opportunity for up to 5 rounds of feedback and/or edits, if possible. 

Process for providing feedback 

Engagement can be in person, by email, over the phone or by Microsoft Teams or Zoom 
video calls – whatever is preferred by the artist. 

8. Budget 

Total budget 

Up to $5,000 (incl GST), including all costs and revisions. 

9. Key Contact 

Natalie Elliott, Carer Project Officer 

E: nataliee@carersnsw.org.au 
Ph: 02 9280 4744 

mailto:nataliee@carersnsw.org.au
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